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Answers to Ann Marie’s Questions: 

A. How many Life Surge events have taken place since it was launched? How many 
this year?  

B. How many people have attended a Life Surge event, and what is average attend-
ance in 2025?  

C. What percentage of people who attend Life Surge sign up for the $97 classes? What 
percentage attend the classes? What percentage of Life Surge attendees sign up for 
the advanced programs?  

D. A question for Joe Johnson, it appears Life Surge is similar in structure to Get Moti-
vated but has much more of an emphasis on faith. Why did he decide to center it 
around faith instead of relaunching something more similar to Get Motivated?  

E. How, specifically, does building wealth advance Kingdom Impact? (I heard several 
speakers address this topic in general but would like the official explanation from 
Life Surge)  

F. Do the advanced training programs lead to licensure or certification of any kind? Or 
is the end result simply more knowledge/expertise?  

G. Could you connect me with a couple of people who have gone through the ad-
vanced training and are now using their wealth for Kingdom Impact?  

H. I asked about Welfont before, but last week a judge ruled in favor of the plaintiff in a 
civil case against Welfont and ordered Welfont to pay treble damages and more. It 
appears from this case and others that Welfont orchestrated a scheme to inflate 
appraisals to benefit itself and leave the building sellers owing huge sums of tax dol-
lars to the IRS. Shawn Marcell is president of Welfont and Life Surge, so there's a 
clear connection, what is his response to the most recent ruling against Welfont? 
Why should Life Surge attendees take financial advice from someone with this track 
record? (I know Joe Johnson isn't as directly tied to Welfont anymore but has direct 
ties to some of these suits so would be interested in his thoughts as well) 

I. At Life Surge, they talked about the partnership with YouVersion to donate Bible 
apps. How does that work? Is Life Surge donating funds to YouVersion? And since 
the YouVersion app is free to download, what do the funds support? How much 
money has Life Surge donated to YouVersion through this partnership? Is there a 
specific group donating the YouVersion app thanks to Life Surge?  
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A. How many Life Surge events have taken place since it was launched? How many 
this year?  

• 70 unique events to date 

• 22 events so far this year, with 7 more to go for a total of 29 events in 2025. 

B. How many people have attended a Life Surge event, and what is average attendance 
in 2025? 

• Well over 250,000 people have attended our events since inception. 

• Average attendance per event in 2025 so far is 4,240+ and increasing.  

• When we started, we were seeing about 2,000+ people per event. Our average at-
tendance has more than doubled since then, and we expect that trend to continue.  

• Repeat markets tend to have much higher attendance because people are coming 
back to Life Surge when we return to that market.  

• In 2025, we project selling over 200,000 tickets from January 1 to December 31. This 
includes some events scheduled for 2026, but the tickets are sold in 2025.  

• We’re projecting 6,000 to over 7,000 tickets sold per market in 2026, especially 
since we’re returning to mostly repeat markets in 2026, whereas most of the 2025 
markets were new to us. Sometime in 2026, we project to have sold over half a mil-
lion tickets.  

• These trends and data are consistent with our 98% customer satisfaction scores, 
90%+ 5-star reviews from our online reviews, and world-class Net Promoter Scores 
(NPS). When an event achieves such a high customer satisfaction level, attendance 
increases year-over-year and event-to-event, and that’s exactly what’s happening.  
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C. What percentage of people who attend Life Surge sign up for the $97 classes? What 
percentage attend the classes? What percentage of Life Surge attendees sign up for 
the advanced programs?  

The answer to this question is proprietary and confidential for several reasons, including, 
but not limited to, our desire to protect this information from certain competitors. 

However, here is what we can share with you:   

• A large number of people choose the option to attend our additional classes (in the 
thousands each year).  

• Likewise, a large number of people choose the option to enroll in the advanced 
training programs (in the thousands each year).  

• 9 out of 10 of our reviews for Life Surge, the optional classes, and the optional ad-
vanced training programs are 5-star reviews.  

• And as Joe shared with you in your 80-minute interview, the benchmark for what 
customers really think about a product, event, or business is the Net Promoter 
Score (NPS) because it asks the ultimate question: “How likely is it that you would 
recommend this organization, product, or service to a friend or colleague?. Our av-
erage NPS is world-class, yet it only gets stronger for people who choose to pursue 
the additional educational options.  

• Life Surge has an average NPS score of 63+, whereas the typical NPS scores for live 
event companies are in the teens (e.g., Live Nation scores 15 and Feld Entertain-
ment scores 18), while the best in class and famous Cirque du Soleil scores 60.  

• By contrast, the optional classes offered at Life Surge have an average NPS of 75, 
while the advanced training has an average NPS of 86. By comparison, the average 
for higher education institutions in the US is “around 32,” with Harvard Business 
School rated 37.3 by students and MIT at 0. The vast majority of Christian ministries 
and higher education institutions either don’t track NPS scores or don’t publish 
them, which doesn’t mean that they aren’t highly regarded for who they are and 
what they do. 

• Again, it is essential to note that a NPS score of over 50 is excellent, and anything 
above 80 is considered world-class and “rarely obtainable.” Our products and expe-
riences consistently range between world-class and rarely obtainable.  

https://www.comparably.com/brands/live-nation-entertainment
https://www.comparably.com/companies/feld-entertainment/competitors
https://www.comparably.com/companies/feld-entertainment/competitors
https://www.comparably.com/brands/cirque-du-soleil
https://www.hanoverresearch.com/insights-blog/higher-education/metric-your-higher-education-competitors-arent-using/
https://www.perplexity.ai/search/what-is-the-net-promoter-score-2WUZaQJ0Rx.7Z8TvUv7FQA
https://www.comparably.com/brands/massachusetts-institute-of-technology-mi
https://delighted.com/blog/what-is-a-good-nps-score
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D. A question for Joe Johnson, it appears Life Surge is similar in structure to Get Moti-
vated but has much more of an emphasis on faith. Why did he decide to center it 
around faith instead of relaunching something more similar to Get Motivated? 

From Joe: 

The heartbeat of our organization of over 400 team members is “to know God and make 
Him known.” This is our why and our purpose statement. Our vision is “to see God’s King-
dom surge worldwide.” This isn’t just a slogan—it’s what drives us. We do this by inspiring, 
training, and equipping others to surge their resources and influence for Kingdom impact, 
which is our ultimate mission. Life Surge was our first step of many toward seeing this vi-
sion come to fruition.  

In 2019, I was praying about how to bring this vision to life. My thought at the time was to 
“start” by launching an online educational company to help entrepreneurs and investors 
create and multiply resources, leveraging them for Kingdom impact. I had my life radically 
changed by learning how to invest in real estate, a story I share from the stage when I have 
the opportunity to do so.  

I wanted others to be able to experience a life transformation similar to what I had experi-
enced. I am very passionate about entrepreneurship and had also recently completed my 
PhD in Entrepreneurial Leadership.  

However, launching events weren’t part of my thought process at that time (2019) because 
I had had a negative experience with events in the past (i.e. Get Motivated). This business 
failure caused all sorts of issues in my life, and the pain and scars were deep.  

As I was praying for direction, I was driven to this scripture: “The mind of a person plans his 
way, but the Lord directs his steps” (Proverbs 16:9). So, I asked God to direct my steps. The 
more I prayed about it, the more I sensed that God was leading me to start with events. But 
the fear of failure and past wounds gripped my heart.  

As I worked through my own fears and insecurities, I felt strongly that God was leading me 
to start with events. So, I completely changed my plans to start with events and not with an 
entrepreneurial and investor education company. This was a BIG pivot.  

In the process of deciding what these events should look like, I was driven to this scriptural 
principle of “first to the Jew, then to the Gentile” (Romans 1:16). I am not trying to make any 
theological statements with this verse. I believed that the modern application of this princi-
ple for us was to first go to God’s people and then to the world. So, I believe God was direct-
ing our steps to start with God’s people first.  
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This is where the idea of Life Surge was born. We did not have a name. But we knew we 
wanted to start with a faith-based business event. Most people, maybe rightfully so, 
thought this was a crazy idea, and it wasn’t going to work. But we were committed to being 
led by what we believed God was leading us to do rather than what made human sense.  

During the launch of this faith-based business event, we faced an unprecedented chal-
lenge: COVID-19. Events came to a standstill, and the event world seemed to have gone 
bankrupt right before our eyes. Fear gripped my heart again.   

But I believed that this was the direction God was leading us. So, I decided to overcome my 
fears and plow forward. It was anything but easy. The first four attempts to launch Life 
Surge failed. Many people are unaware of this aspect. They see our success and impact 
now, and think it was a smooth journey, but it wasn’t.  

Part of the reason it failed was because of COVID, and part of it was because of our own 
startup issues. But with each failed attempt, we returned to the drawing board to determine 
how we could improve it.  

Then, on our fifth attempt, in the summer of 2021, we pulled off our first successful Life 
Surge event! 2,400 people joined us for a one-day event in Tampa, Florida. The response 
was overwhelmingly positive, and the attendees kept describing it as a “life-changing” 
event.  

I would love to say we were off to the races. But we weren’t.  

In December of 2021, we held our second Life Surge event. It almost ruined us financially. 
In a single day, we lost over $1 million. I remember being backstage on my knees, praying 
and crying out to God. A few hours later, God lifted my spirits when I saw Nick Vujicic shar-
ing the Gospel from the stage, and over 60 people giving their lives to Jesus! I remember 
asking myself: “What price do we put on eternal impact?” 

Most of our staff, however, thought Life Surge was coming to an end after the second event. 
They were expecting to be let go after such a financial hit. But I came back encouraged and 
believing that God was with us.  

We continued to struggle as an organization—but we plowed forward anyway. It wasn’t un-
til our fifth event, approximately one year after our first event, that we saw a breakthrough. 
So, we doubled down and tried to do one life-changing event per month. We had ups—but 
they were accompanied by a lot of downs. Still, we kept moving forward, making improve-
ments, and trying to build momentum.   
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Eventually, our burn rate (a term used to describe the typical experience of a startup where 
they lose money month after month until they turn a profit) turned to break-even, and our 
break-even eventually turned into a profit. Then, after many consistent months of profita-
bility, our company became financially healthy.  

One of the key milestones for us was when we were finally able to become an education 
company.  

When I started Life Surge, I knew we could not start an educational company at the same 
time. I believed it was too much to ask for anyone—let alone our tiny company—to start 
both events and our own educational company in the midst of the COVID pandemic. So we 
focused on world-class events and partnered with various education companies until we 
could launch our own advanced training and mentorship program.  

Finally, in the late spring and early summer of 2024, we were able to launch our own world-
class educational program. After three years of struggle, we were finally off to the races, 
changing lives through both world-class events and education.  

I say all this to give context to the answer to your question.  

Get Motivated was a motivational event targeted to the general business community with 
an emphasis on bringing the Gospel to the workplace. But Get Motivated was not a faith-
based educational company like us. And like anything, we learn from all of our experiences, 
both the good and the bad.  

I didn’t start Life Surge by comparing it to how similar or how different it was from Get Moti-
vated. I started Life Surge with a strong emphasis on faith because at my core that’s who I 
am and that’s what I believe God is leading us to do. 

If you look at it from strictly a numbers perspective, one could argue that leaning into faith 
like we have done is a mistake because although averaging over 4,000 attendees per event 
is great, it is a fraction of what Get Motivated achieved at its peak (over 12,000 attendees 
per event). But I didn’t lean into faith because of the opportunity. I did it because we be-
lieved that’s what God was leading us to do. 

Although I have a lot of things to be thankful for, the one thing that excites us the most is 
how many people are giving their lives to Jesus at Life Surge. It’s hard to describe in words 
what it’s like to see thousands of people give their lives to Jesus every month, which is what 
we have been experiencing in 2025. 
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This year alone, in less than nine months, we have seen 19,356 people give their lives to Je-
sus (thousands per month). The fact that we’re just a regular business, still a startup, and 
that we don’t ask for any donations to support this great evangelistic movement is truly be-
yond comprehension.  

Another thing that humbles us is the incredible team we've assembled and the culture 
we've built and continue to develop. As I write this, Life Surge has over 400 incredible peo-
ple who make up our team. To have grown from zero to over 400 people in five years is truly 
remarkable.  

On Glassdoor, we’ve received a 4.9-star rating out of 5, with over 90% of employee reviews 
at 5 stars. Even among elite organizations and best-loved brands, few reach this status. 
Now think about sites like Glassdoor and how often they’re used by disgruntled current or 
former employees to anonymously strike out at a company, free of consequences or fact-
checking. To achieve this type of positive feedback is truly is humbling. 

But I want to make this clear: as the founder of this organization, I may have made an im-
portant contribution to launching it in the early days. However, as our organization contin-
ues to grow and achieve new heights, the reality is that I’m a very small part of it. As a serial 
entrepreneur, my biggest contribution, by far, is “starting things” as opposed to driving, 
growing, and running things. So, although I’m very proud of what Life Surge is doing and 
how it’s continuing to grow, I do not run Life Surge nor do I take credit for its current suc-
cess.  

I spend most of my time starting new things because I believe launching things is part of my 
core strengths. For example, I am currently working on launching something completely 
new that is not part of Life Surge.  

The best part of it all is that I believe we’re just getting started! I also believe this is a move 
of God, and that we’re just a small part of His bigger plan.   

 

https://www.glassdoor.com/Overview/Working-at-Life-Surge-EI_IE6587051.11,21.htm
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E. How, specifically, does building wealth advance Kingdom Impact? (I heard several 
speakers address this topic in general but would like the official explanation from Life 
Surge)  

This is not the official answer, as we believe this topic encompasses a breadth of princi-
ples, examples, context, and nuances in Scripture that require a more in-depth study and 
explanation, but this will give you a sense of our theological conviction.  

In short, building wealth, in our context, is about being better stewards of the resources 
God has entrusted to us and then using them to advance His Kingdom.  

The Bible teaches us that everything belongs to God (Psalm 24:1). He expects us to be good 
and faithful stewards of the resources he entrusts to us. In Matthew 25:14-30, Jesus used a 
parable to underline the importance of stewardship, comparing it to a man going on a jour-
ney who entrusted his wealth to his servants while he was gone. Those who were faithful 
and multiplied their master’s resources were commended as good and faithful servants!’ 
But those who were not faithful at building more resources were chastised as wicked and 
lazy. The resources God entrusts to us are comprised of vastly more than monetary wealth, 
but they do include monetary wealth. 

But the faithful stewardship of building resources is just one part. The other part—and this 
is essential—is to use those resources for Kingdom purposes. Building wealth alone does 
NOT advance Kingdom impact. That’s why we teach both building wealth and leveraging 
those resources to advance God’s Kingdom. This is the only way finances advance King-
dom impact. 

For example, in Luke 12:16-21, Jesus tells the parable of a rich, successful business owner 
who amassed resources for his own pleasure as opposed to making a lasting impact. This 
man is not a hero of faith—he’s a cautionary tale. Jesus states it this way: “Watch out! Be 
on your guard against all kinds of greed; life does not consist in an abundance of posses-
sions” (Luke 12:15). Anyone who “stores up things for themselves but is not rich toward 
God,” is quite simply, a “fool.”  

We believe Christians must be faithful stewards of the resources God has entrusted to us. 
This happens when we grow them and then use them for Kingdom impact. This is why our 
mission statement is clear: “to inspire, train, and equip others to surge their resources and 
influence for Kingdom impact.” Notice that our mission statement doesn’t stop at “re-
sources” but specifically includes “for Kingdom impact.” 

So, the next obvious question is: “How does someone leverage their additional resources 
for Kingdom impact?”  
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The term Kingdom impact is a broad term that encompasses the unique calling God has on 
each individual. Here are just some biblical examples of how we can leverage resources for 
Kingdom impact:  

1. Supporting the church through tithes and offerings (Ex. 36:3-7; Mal. 3:10) 

2. Funding evangelism and missions (Phil. 4:15-17; Rom. 10:14-15) 

3. Providing for family and future generations (1 Tim. 5:8; Prov. 13:22) 

4. Helping the poor and hungry (Prov. 19:17; Matt. 25:35-36) 

5. Caring for the needy and underprivileged (Jas. 1:27; Deut. 10:18) 

6. Advancing justice (Isa. 1:17; Prov. 31:8-9) 

7. Generosity as a lifestyle, or for every occasion (2 Cor. 9:6-7; 2 Cor. 9:11) 

8. Building Kingdom businesses (Col. 3:23-24; Acts 18:1-3) 

9. Promoting God’s Word and His ways (2 Thess. 3:1; Ps. 68:11) 

10. Serving the church or Kingdom causes with more time (1 Pet. 4:10; Eph. 4:11-12) 

11. Influencing the world (1 Thess. 4:11-12; Prov. 11:10-11) 

In today’s context, we see leveraging more financial resources for greater Kingdom impact 
in multiple ways, too numerous to list.  

But it can be as simple as a single mother struggling to provide for her family. But by stew-
arding more resources, she can now provide for her family. And maybe she can afford to 
help her children receive a strong Christian education and invest in future generations.  

It can also be as simple as someone’s ability to give more money or more time to their 
church or the causes that are dear to their heart. It can also be liberating more people from 
sex trafficking through giving or volunteering time to certain organizations. It can also be 
more extreme, like building a Kingdom business and generating a lifestyle of generosity 
through the proceeds of their business, as the Green family has done with Hobby Lobby.  

In summary, Kingdom impact can be both a general term (e.g., tithes and offerings, as well 
as being generous), but also very specific to the calling for each individual (e.g., giving 
money or time to a specific cause or starting a new organization that is Kingdom focused).  

Regardless, at the end of the day, we believe that Kingdom impact means advancing God’s 
Kingdom and His agenda on earth through a myriad of ways and methods. More than we 
could ever list. But we think you get the point. 
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F. Do the advanced training programs lead to licensure or certification of any kind? Or 
is the end result simply more knowledge/expertise? 

The end result is Kingdom Impact through applied knowledge and mentoring. It’s not sim-
ple, though. Let’s talk about credentials. It seems that a college degree used to be a prereq-
uisite for almost every job, including those of receptionists. But how are Gen Z Americans 
and their employers—if they’ve been able to land a job—feel about their college degrees, 
most of which were likely conferred by an institution with federal, state, or regional accredi-
tation? 

• 85% wish their college had better prepared them for the workplace 
• 77% say they learned more in six months at their job than in their entire four-year ed-

ucation. 
• 53% of hiring managers feel that Gen Z college graduates are unprepared for the 

workforce and believe they have poor communication skills 
• 52% of bachelor’s degree holders are underemployed one year after graduation, 

working in jobs that don’t require their degree. This underemployment persists in the 
long term, with 45% still underemployed 10 years after completing college. 

• 30% of 2025 graduates and 41% of 2024 graduates secured full-time jobs related to 
their degree. 

• 24% say they possess all the skills needed for their current role. 

Why do graduates feel this way? Because they earned a credential that guarantees neither 
success as an adult nor even a job. 

Like most Americans, we also believe that our current higher education systems is anti-
quated and not able to adequately prepare students for their future. Based on the data, and 
in a general sense, we believe degreed programs and licensing have not delivered what stu-
dents need. We offer an alternative to working adults who are looking for something differ-
ent. 

Knowledge is something altogether different from information. Some equate successful 
higher education with the transfer of information from the instructor’s notes to the stu-
dent’s notes through lecture. But mentoring—shovel-ready insight from a successful prac-
titioner tailored to the student’s needs—is something altogether different. Our students un-
derstand this, and I think it’s why the deeper they go in our training, the higher their satis-
faction becomes. 

https://www.hult.edu/blog/wi_skills_survey/
https://www.hult.edu/blog/wi_skills_survey/
https://www.hult.edu/blog/wi_skills_survey/
https://www.intelligent.com/1-in-6-companies-are-hesitant-to-hire-recent-college-graduates/
https://www.intelligent.com/1-in-6-companies-are-hesitant-to-hire-recent-college-graduates/
https://www.stlouisfed.org/open-vault/2025/aug/jobs-degrees-underemployed-college-graduates-have
https://www.stlouisfed.org/open-vault/2025/aug/jobs-degrees-underemployed-college-graduates-have
https://www.stlouisfed.org/open-vault/2025/aug/jobs-degrees-underemployed-college-graduates-have
https://www.forbes.com/sites/michaeltnietzel/2025/09/10/new-report-as-skills-gap-grows-job-market-for-college-grads-at-5-year-low/
https://www.forbes.com/sites/michaeltnietzel/2025/09/10/new-report-as-skills-gap-grows-job-market-for-college-grads-at-5-year-low/
https://www.hult.edu/blog/wi_skills_survey/
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G. Could you connect me with a couple of people who have gone through the ad-
vanced training and are now using their wealth for Kingdom Impact? 

We’re happy to let some of our students answer this question for you. These are the same 
students you met and were interviewed at the Life Surge event in Grand Rapids.  

Here are some highlights from those interviews: 

• For Danielle, the single mother with a special needs child who was experiencing hous-
ing and food insecurity, our education is empowering her to make a Kingdom impact by: 

o Providing for her family despite being a single mom. 

o Providing for the future generations by being able to put a child through college 
and pay for her car. 

o Reaching the world and helping the poor and hungry by founding her own non-
profit to help women and families in need. 

o Walking out generosity as a lifestyle by putting thousands of dollars into her non-
profit and not taking a salary. 

o By the way, Danielle just posted a video about her experience in Grand Rapids 
and the interview you saw while there: 
https://www.youtube.com/watch?v=hXMtS9EuwH0  

• For Luis, the first-generation immigrant who overcame poverty and a scarcity mindset, 
our education is empowering him and his wife to make a Kingdom impact by: 

o Providing for their family by paying off their debts and starting their own com-
pany. 

o Helping the poor and hungry with food and education in his native Columbia, 
where he now has real estate investments. 

o Caring for the needy and underprivileged as he ramps up a school to “teach kids 
about God and about making money so they don’t have to depend on a job.”  

o Building a Kingdom business and partnering with investors on ventures that 
combine faith and business. 

o Walking out generosity as a lifestyle by understanding, “The more money we 
have, the more we can help other people.” 

https://www.youtube.com/watch?v=hXMtS9EuwH0


Roy’s Report Written Questions (Round 3) 

   
 

12 

o Influencing the world as those around see what he does and wonder what’s be-
hind it all, which is God. As he puts it, “All you have to do is have hope and faith 
and step forward.” 

• For Aprille, the company president and first-generation Philippine immigrant, and her 
husband and son, our education is empowering them to make a Kingdom impact by: 

o Providing for their family without having to be torn between the demands of their 
high-level executive jobs and their desire to take the time needed to be build the 
family they longed for. 

o Providing for those in need, both in their extended family as well as in the com-
munity. 

o Opening up the time they wanted to use their resources and talents to help oth-
ers. 

o Promoting God’s Word and His ways by showing their son, who is also a high 
school student and also trades, a way he could make a real living, yet still have 
the time to study theology. 

o Serving their church and Kingdom causes because they now have the time to 
dedicate to the things that matter the most. 
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H. I asked about Welfont before, but last week a judge ruled in favor of the plaintiff in a 
civil case against Welfont and ordered Welfont to pay treble damages and more. It ap-
pears from this case and others that Welfont orchestrated a scheme to inflate apprais-
als to benefit itself and leave the building sellers owing huge sums of tax dollars to the 
IRS. Shawn Marcell is president of Welfont and Life Surge, so there's a clear connec-
tion, what is his response to the most recent ruling against Welfont? Why should Life 
Surge attendees take financial advice from someone with this track record? (I know 
Joe Johnson isn't as directly tied to Welfont anymore but has direct ties to some of 
these suits so would be interested in his thoughts as well) 

Before we answer your question, it’s appropriate to remind you what Joe shared in your 80-
minute interview with him and our leaders at our Life Surge event.  

In that interview, Joe read the following things his staff unearthed in public records and the 
media about Julie Roys, namely that: 

1. She was fired from Moody Radio under a cloud of scandal. 
 

2. She has been sued for libel and slander. (2018-L-011219, HARVEST BIBLE CHAPEL 
vs. MAHONEY RYAN, IL Circuit - Cook(LD) First Municipal / City).  
 

3. She has been accused of being a “professional liar,” “a deceiver,” “perverted,” and a 
“grifter.”  
 

4. She doesn’t belong to a church but has made it her mission to restore the church by 
peddling attention-grabbing hit pieces on church leaders.  
 

5. She has been accused in court documents of making false statements, violating the 
Illinois Deceptive Practices Trade Act. (See Attachment 6).  
 

6. She has been accused of running a fake charity: The Roys Report.  
 

7. Although she often targets people with accusations of infidelity, public records 
show that she and her husband live at different addresses. (See Attachment 7).  
 

8. She was even a finalist for the award called the “Worst Christian of the Year” in 
2023.  
 

9. Although she prides herself on exposing church abuse, she admits to having an in-
appropriate emotional relationship with another young lesbian girl while she was 
her youth pastor. She even had to recuse herself (for one year) from speaking at her 
own event due to this inappropriate relationship.  

https://www.restorembi.com/Julie-is-Wrong.htm
https://www.restorembi.com/julie-roys-is-wrong/
https://www.restorembi.com/julie-roys-is-wrong/
https://protestia.com/2022/03/31/julie-roys-fake-charity-is-abusing-tax-laws-subjecting-her-supporters-to-irs-prosecution/
https://protestia.com/2022/03/31/julie-roys-fake-charity-is-abusing-tax-laws-subjecting-her-supporters-to-irs-prosecution/
https://protestia.com/2022/03/31/julie-roys-fake-charity-is-abusing-tax-laws-subjecting-her-supporters-to-irs-prosecution/
https://pulpitandpen.org/2023/12/10/nominees-the-worst-christian-of-2023/
https://pulpitandpen.org/2023/12/10/nominees-the-worst-christian-of-2023/
https://protestia.com/2022/04/23/the-spiritual-abuse-of-julie-roys/
https://protestia.com/2022/04/23/the-spiritual-abuse-of-julie-roys/
https://protestia.com/2022/04/23/the-spiritual-abuse-of-julie-roys/
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Your response to these facts was telling and exactly right: “Have you vetted any of this?”  

And we did—but context is important. The whole truth matters. Not just a few isolated 
shards of information and misleading characterizations cherrypicked to create an impres-
sion and support a predetermined story. The book of Acts relates how Ananias and Sap-
phira created the impression that they had given all the proceeds from the sale of their land 
to the church. Now they had sold the land. That’s a fact. They had brought money from that 
sale and put it at the apostles’ feet. That is also a fact. But these two facts distorted the 
truth in the way they were framed and the impression they created. These two facts 
equaled one big lie.  

It seems to us that that’s where you’re going in your aggressive, accusatorial questions put 
to our speakers—drawing selectively from unvetted, uncontextualized sources, framing 
them in a prejudicial way, and then taking them out for a spin. This technique will never 
achieve your mission of “Reporting the Truth,” but it works splendidly for “Reporting the 
Truth that Fits.”  

With this context in mind, we answer your questions one at a time.  

1. Why should Life Surge attendees take financial advice from someone with this track 
record? 

We assume your question is directed at Shawn.  

First, your question is built on a false premise. It assumes that Shawn Marcell provides fi-
nancial advice when, in fact, he does not. It assumes Shawn is the current president of Life 
Surge, which he is not. Shawn is the president of Life Surge as President—not as a financial 
advisor. Never has been. Never will be. 

As a former vocational pastor, missionary, and evangelist turned real estate investor, 
Shawn is the perfect person to serve as president of Life Surge. His primary focus is on pro-
moting the purpose, vision, mission, and core values of Life Surge, while also building an 
incredible, God-honoring culture within the organization.  

Shawn also shares his story, boldly presents the Gospel, and teaches the Word of God to 
Life Surge attendees and students. Thousands of people are giving their lives to Jesus each 
month after hearing Shawn’s presentation of the Gospel. We acknowledge that it is God 
who draws people to Him, but He does use anointed evangelists, and Shawn is one of 
them.  
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Second, I think one of the important facts that escapes you based on various questions 
you have asked is that Life Surge is made up of hundreds of incredible people, from leaders 
and evangelists like Shawn to instructors, mentors, and coaches, as well as staff from our 
C-suite all the way to our warehouse workers. There is no one person that is Life Surge. In-
stead, Life Surge is an organization with over 400 people, and a beautiful collection of 
unique individuals that are used by God in their own unique gifts and skills, contributing to 
our purpose, vision, and mission in unique ways.  

2. What is his response to the most recent ruling against Welfont? 

First, like anything: context matters. As we mentioned in our written responses to your ini-
tial questions,  

• 36% to 53% of small businesses are sued annually.  

• 45% of small businesses are currently involved in litigation at any given time.  

• 90% of all businesses experience a lawsuit at some point during their existence, as has 

Julie Roys. 

So, let’s start by understanding the typical litigation volume that an average commercial 
real estate business experiences in today’s highly litigious world.  

Commercial real estate is one of the most litigation-prone industries because of the sheer 
complexity and value of the transactions. With multiple parties, intricate financing, and 
high-stakes assets, disputes are inevitable. Law firms and insurers who specialize in this 
space often note that it should expected that a percentage of deals will ultimately result in 
litigation. In that sense, having lawsuits arise isn’t unusual; it’s broadly recognized as part 
of the commercial real estate business landscape rather than an outlier. Unfortunately, it’s 
just part of the litigious society we live in.  

Some organizations experience a higher degree of litigation due to their complex struc-
tures, high profile and litigation strategy, such as the Trump Organization. Welfont engaged 
in hundreds of complex commercial real estate transactions. Welfont’s litigation volume is 
actually less than those expected ranges.  

Second, neither Joe, who stepped down from Welfont in early 2019 to pursue the launch of 
Life Surge, nor Shawn, nor anyone else who was at Welfont, was even aware of this case 
because they were never properly served. Welfont’s counsel has investigated the matter 
and found that someone unknown received service. This person had no authority to receive 
service, and neither did this person alert Welfont of the matter.  

Third, the judge did not rule in favor of AMPCO, she acknowledged the legal precedent that 
when a party fails to respond, “it ‘effectively admits all well-pleaded allegations in the 

https://www.thezebra.com/resources/research/small-business-statistics/#lawsuit-statistics
https://www.thezebra.com/resources/research/small-business-statistics/#lawsuit-statistics
https://www.thezebra.com/resources/research/small-business-statistics/#lawsuit-statistics
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Complaint.’” That’s the only reason they were able to achieve a partial summary judg-
ment—not on the merit of their agreements nor the factuality of their narratives.  

This is why Proverbs 18:17 states: “In a lawsuit the first to speak seems right, until some-
one comes forward and cross-examines.” Welfont has not come forward yet to answer and 
cross-examine. Now that Welfont is aware of it, their counsel will appeal the ruling and are 
confident they will prevail. 

Fourth, the essence of AMPCO’s complaint is that Welfont’s client, the nonprofit to whom 
AMPCO sold the property, flipped the property for a profit. In other words, AMPCO sued be-
cause they were angry the nonprofit made too much money. The point of Welfont was to re-
source nonprofits. Welfont clearly indicated in its contract that it represented the non-
profit’s interests (see Attachment 3), so we’re glad to fight this in court now that we are 
aware of it.  

Fifth, any appraisals for tax deduction purposes are fully the responsibility of AMPCO and 
not Welfont or its clients. In signing their contract with Welfont’s client, AMPCO took on 
sole responsibility for seeking their own tax advice and obtaining any valuation (see Attach-
ment 3). Therefore, this whole case has no merit and is baseless. 

  

3. It appears from this case and others that Welfont orchestrated a scheme to inflate 
appraisals to benefit itself and leave the building sellers owing huge sums of tax dol-
lars to the IRS. 

First, as we mentioned in your round of questions, Welfont was a commercial real estate 
brokerage that was wildly successful and widely recognized: 

• Welfont twice earned a spot on Entrepreneur Magazine’s prestigious “Entrepre-
neur360” list of companies hailed as “successful not only by revenue numbers, but 
by how well-rounded they are. The companies that make the list have pushed 
boundaries with their innovative ideas, fostered strong company cultures, impacted 
their communities for the better, and increased their brand awareness.” (See Attach-
ment 1). 

• Welfont was recognized by Entrepreneur Magazine as #20 “Best Entrepreneurial 
Company” in the US. (See Attachment 2) 

• Welfont was listed for twice on the prestigious “Inc. 5000” list which ranks the 5,000 
fastest-growing privately held companies in the U.S. (See Attachment 2) 
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• Welfont was recognized as the #1 Fastest Growing Real Estate Brokerage in Inc. 
5000 History. (See Attachment 2) 

Second, what you characterize as a “scheme” has actually been part of the tax code for 
over a century.  

• It’s called the IRS Section 170 Bargain Sale.  

• It was passed by the Congress and signed into law by the president in 1917. 

• It was designed to benefit nonprofits. A bargain sale is when a donor sells property 
to a qualified nonprofit for less than fair market value while the donor gets cash for 
the sale part and a charitable deduction for the discounted part. 

• Among the nonprofits actively using this so-called “scheme” are: 

o St. Jude Children’s Research Hospital 

o Harvard 

o The Nature Conservancy 

o The Museum of Modern Art 

• Welfont served a niche market: nonprofits by empowering them to find discounted 
real estate transactions to fund their missions, commonly sold via bargain sale.  

• Welfont did nothing but help nonprofits raise more money by buying discounted real 
estate.  

• The sellers who sold these properties to Welfont’s nonprofit clients were NOT Wel-
font’s clients. Welfont had a fiduciary responsibility to its nonprofit clients, rather 
than to the sophisticated sellers, who were typically large companies or wealthy in-
dividuals with their own teams of tax advisors, CPAs, and attorneys.  

• What Welfont never did, though, was appraise the property's value or select an ap-
praiser. This was always the responsibility of the seller utilizing the tax deduction. 
Neither Welfont nor Welfont’s clients directly benefited from the tax deduction and 
had no control over how the sellers would use those tax deductions in their own tax 
returns. In this particular case, the onus was on the Seller, AMPCO, to appraise the 
property (see Attachments 4 and 5).  
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Nonetheless, we want to ask you: what does any of this have to do with Life Surge?   
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I. At Life Surge, they talked about the partnership with YouVersion to donate Bible 
apps. How does that work? Is Life Surge donating funds to YouVersion? And since the 
YouVersion app is free to download, what do the funds support? How much money has 
Life Surge donated to YouVersion through this partnership? Is there a specific group 
donating the YouVersion app thanks to Life Surge?  

One thing that is unique about Life Surge is that it’s a for-profit business that incorporates 
a massive evangelistic and discipleship ministry with over 20,000 people giving their lives 
to Jesus in the last year. However, we don’t ask anyone to donate money to support our 
evangelistic and discipleship ministry. This is an outflow from our organization and is 100% 
self-financed.  

At the same time, instead of asking people to donate money to cover our ministry costs, we 
explore ways to support other organizations by donating to them with the aim of achieving 
greater Kingdom impact. Donating to YouVersion is one of those ways.  

Last year, the leadership team was praying about what organizations we could partner with 
where we would have a great Kingdom impact. We looked at a lot of incredible organiza-
tions. After much thought and prayer, we have decided to support YouVersion Bible as our 
key ministry partner for 2025.  

The reason was this: We believe in the life-changing power of the Word of God. But that 
raises the question, “How can we help get the Word of God to as many people as possi-
ble?”  

The Gideons International, a revered organization, has been printing and distributing Bibles 
for over 100 years. It costs them approximately $5 per Bible to have it printed and distrib-
uted, which is really incredibly low. If we donated $10, or approximately 10% of the pro-
ceeds from every person who signs up for one of our classes offered at Life Surge, we 
could help distribute two Bibles per class registration. 

However, the YouVersion Bible app, the most downloaded Bible app on the planet, is able 
to distribute a digital Bible through an app download for approximately 40 cents. This 
means for every $10 dollars we donate to YouVersion, 25 people will be able to download 
their Bible app ($10 divided by 40 cents).  

YouVersion doesn’t print Bibles, nor does it charge the people who download the app; 
however, there are significant costs associated with the development, maintenance, im-
provement, expansion, and distribution of the app. There is no specific language or people 
group that our donations go to—they simply empower YouVersion to distribute more Bibles 
to more people in more places around the world. 

So, in 2025, we made it our goal as an organization to help distribute 1 million YouVersion 
Bible downloads by donating $10 from every class registration at our Life Surge events. 
Note that not all Life Surge event proceeds were donated to YouVersion in 2025. When we 
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hold an event in a market affected by a local disaster (e.g., hurricanes or wildfires), we do-
nate the proceeds to local Christian organizations helping with relief aid. 

Our second goal was to promote YouVersion and encourage Life Surge attendees to also 
donate to YouVersion on their own. However, we do not track how much our attendees do-
nate to YouVersion. 

To date, Life Surge has been able to donate $344,849.30 to YouVersion, which is equivalent 
to helping distribute 862,123 Bibles. We are confident we will be able to help distribute 
more than 1 million Bibles through YouVersion by the end of this year, achieving our own 
external ministry support goal for 2025.  
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I. Attachment 1 

  
Tampa Bay Business Journal (Florida) 

 2018-12-19  

 Four Tampa Bay businesses ranked among best entre-

preneurial companies in the U.S.  

December 19, 2018 Wednesday  
Byline:  Lauren Coffey  

Body 

  
  
While Tampa Bay residents are able to name the heavy hitters in the entrepreneur scene, 

smaller businesses are getting recognition with a new national list. 

Entrepreneur magazine's Entrepreneur360 List named four Tampa Bay companies as Best En-

trepreneurial Companies in 2018: Clearwater-based companies Digital Media Solutions and 

Elite Insurance Partners, along with Tampa-based Welfont Companies Inc. and Day Transla-

tions Inc. 

The 360 companies featured were judged on a balance of impact, innovation, growth, leader-

ship and value. 

"Our annual evaluation of vetted data offers a 360-degree analysis of top privately held compa-

nies across a multitude of industries," said Jason Feifer, editor in chief of Entrepreneur Maga-

zine in a press release. "They are deemed successful not only by revenue numbers, but by how 

well-rounded they are. The companies that make the list have pushed boundaries with their in-

novative ideas, fostered strong company cultures, impacted their communities for the better and 

increased their brand awareness."  

The Welfont Companies Inc. lead the pack on the list, ranking No. 20. Founded in 2014 in 

Tampa, it employs 60 people and provides investors and the nonprofit sector with real estate 

services such as brokerage representation, asset management and dispositions.  

Digital Media Solutions followed, coming in 35th on the list. This is the second year in a row the 

company was featured. The Clearwater-based company is one of the largest marketing firms in 

http://www.bizjournals.com/tampabay/news/2018/07/18/digital-media-solutions-acquires-california-firm.html
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the area and focuses on performance marketing. It was founded in 2012 and employs 374 em-

ployees. 

Elite Insurance Partners broke into the top 100 of the list, coming in at No. 100. The small com-

pany employs 35 people and was founded in 2014 in Clearwater. The company deals with in-

surance brokerage specializing in Medicare. Earlier this year, they were No. 112 on Inc. 5000's 

list of companies with the fastest growing private companies. 

Rounding out the list is Day Translations Inc., which came in at No. 328 of the 360 companies. It 

is a language service that provides translation, localization and interpretation services. The 

company was founded in 2007 in Tampa and employs 61 people. 

Did you find this article useful? Why notsubscribe to Tampa Bay Business Journal for more arti-

cles and leads? Visit bizjournals.com/subscribe or call 1-866-853-3661. 

Classification 

Language:  ENGLISH  

Publication-Type:  Newspaper Publication-Type:  Newspapers  

Subject: ENTREPRENEURSHIP (92%); PRESS RELEASES (90%); SMALL BUSINESS (90%); 

PRIVATELY HELD COMPANIES (89%); COMPANY LISTS & RANKINGS (78%); BRAND EQ-

UITY (70%); NONPROFIT ORGANIZATIONS (68%); BRANDING (67%); 

Industry: SIC2721 PERIODICALS: PUBLISHING, OR PUBLISHING & PRINTING (58%); Indus-

try: AWARENESS MARKETING (78%); TRANSLATORS & INTERPRETERS (78%); INSUR-

ANCE (76%); INSURANCE AGENCIES & BROKERAGES (76%); (76%); BRAND EQUITY 

(70%); BRANDING (67%); REAL ESTATE AGENTS (66%); 

Geographic: UNITED STATES (92%); 

Load-Date: 2019-01-02 

Tampa Bay Business Journal (Florida)  

Copyright 2018 American City Business Journal, Inc. All Rights Reserved  

  

http://secure.bizjournals.com/subscribe/selectTerm?market=tampabay&ana=cstpd&csrc=6355
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II. Attachment 2: 

Welfont for the 2nd Consecutive Year Ranks in the Top 1% on the Inc. 

5000 and #1 Fastest Growing Commercial Real Estate Brokerage 

Real Estate Monitor Worldwide 

August 21, 2019 Wednesday 
 

 
Copyright 2019 Global Data Point Provided by Syndigate Media Inc. (Syndigate.info) All Rights Reserved 

 

 

Length: 661 words 

Body 
 
 

(PRWeb) - Welfont does it again! 

Welfont is the #1 Fastest Growing Commercial Real Estate Brokerage in America for the 2nd Consecutive 

Year. 

Inc. magazine today revealed that The Welfont Companies, based out of Tampa, Florida, is No. 31 overall 

on its annual Inc. 5000 List, the most prestigious ranking of the nations fastest-growing private companies. 

The Inc. 500 started in 1982 and was expanded into the Inc. 5000 in 2007. With approximately 30 million 

businesses in America, the Inc. 5000 list approximately represents the top .01% fastest growing businesses 

in the U.S. 

By being ranked in the Top 50 of the Inc. 5000, Welfont has made the top 1% of the top .01% two years in 

a row! 

After breaking records in 2018 by being the #1 Fastest Growing Commercial Real Estate Brokerage in the 

History of the Inc. 5000, Welfont grew revenue from $14 million in 2018 to over $20 million in 2019, holding 

to the title of the #1 Fastest Growing Commercial Real Estate Brokerage 2 years in a row. 

With an impressive 3-year growth rate of 6,871%, Welfont joined SwanLeap, 2018 Inc. 5000 champion, 

and Homesnap as the only companies that placed in the Top 50 of the Inc. 5000 in each of the last 2 years. 

However, in this years ranking Welfont placed higher than Homesnap once again, and has surpassed 

https://advance.lexis.com/api/document?collection=news&id=urn:contentItem:5WVY-2TJ1-JDJN-625N-00000-00&context=1519360
https://advance.lexis.com/api/document?collection=news&id=urn:contentItem:5WVY-2TJ1-JDJN-625N-00000-00&context=1519360
https://advance.lexis.com/api/document?collection=news&id=urn:contentItem:5WVY-2TJ1-JDJN-625N-00000-00&context=1519360
http://syndigate.info/
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SwanLeaps growth rate, arguably making Welfont the fastest growing company in the country when ac-

counting for both 2018 and 2019 Inc. 5000 rankings. 

Recently, Welfont was also named by Entrepreneur magazine as the #20 Best Entrepreneurial Company 

in the country, and the #1 Best Entrepreneurial Real Estate Brokerage in its annual Entrepreneur 360 List. 

The Entrepreneur 360 List is more comprehensive in its rankings as it analyzes 50+ data points measuring 

impact, innovation, growth, leadership, and business value. Only Welfont and one other company, Scien-

tist.com, made both the Top 50 in both the Inc. 5000 and Entrepreneur 360 Lists in 2018. 

Here are few comments from members of Welfont on this latest recognition: 

Founder Joe Johnson, PhD, stated, Its a great joy and also very humbling to see Welfont, what was only 

a concept a few years ago, get this much traction this quickly. The leadership team, the agents, and the 

back-office team members are just absolutely incredible! 

CEO Shawn Marcell on receiving the honor, stated, Today marks a special day for the Welfont family. Two 

years of continually pushing the boundaries, hard work, dedication and building relationships has paid off 

in a big way with us being one of only three companies to crack the Top 50 two years in a row. I couldnt be 

more proud of our team for believing in our vision. 

2019 Tampa Bay Business Journal Business Woman of the Year Honoree, Amy Stevenson who is Welfonts 

Broker of Record and Executive Vice President of Compliance, said: "We are truly honored to receive such 

incredible recognition for the 2nd year in a row. Our amazing team of talented professionals continue to 

grow, innovate and exceed expectations every day. 

COO Mike Mehaffey added, We are all very humbled by the Inc. 5000 recognition and I couldnt be prouder 

of our entire Welfont family. Our business is not an easy one, it is only been through their hard work, 

dedication and innovation that we are where we are today. 

Complete results of the 2019 Inc. 5000, including company profiles and an interactive database, can be 

found at https://www.inc.com/inc5000/2019/top-private-companies-2019-inc5000.html?cid=hmhero 

About Welfont 

Welfont is a national commercial and residential real estate company specializing in providing real estate 

investors and the nonprofit sector with a wide range of services, including brokerage representation, advi-

sory, marketing, underwriting, due diligence, financial services, asset management, and dispositions. Wel-

font manages each investment from deal sourcing to underwriting to acquisition and disposition while help-

ing our clients maximize their return-on-investment. 2019 Global Data Point. 

 
Load-Date: August 21, 2019 
  

https://www.inc.com/inc5000/2019/top-private-companies-2019-inc5000.html?cid=hmhero
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III. Attachment 3: 
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IV. Attachment 4 
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V. Attachment 5 
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VI. Attachment 6 
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VII. Attachment 7 
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